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Variety sparks search engine growth 

Tuesday, February 13, 2007

BY KELLY ROUBA As a senior at Boston College, Amy SooHoo has become rather accustomed to conducting daily Internet searches for both educational and recreational purposes. While she readily admits that Google has been her search engine of choice, SooHoo says that might change now that she has discovered Zuula. 

This newcomer to the world of search engines was launched from the Princeton area in December, said Boris Simkovich, chief executive officer of Zuula. 

Designed to give Internet users the ability to quickly display and switch between results produced by a variety of search engines, www.zuula.com enables individuals to conduct searches in five areas: Web, blogs, jobs, images and news. 

Simkovich, who also heads up sister company Light Management Consulting, oversees the new entry into the competitive world of Internet search engines from an office in West Windsor's Carnegie Center with the help of his former graduate school classmate Tim Hunt. Now president of Zuula , Hunt began developing the concept for the search engine with Simkovich more than two years ago. 

In creating the Web site, Simko vich said they wanted to design a page where users could easily view results produced by 14 different search engines, from Google to Gi gablast, after conducting a keyword search. 

"One of the reasons we developed Zuula is because we felt there was a real need and usefulness for it," Simkovich said. "I think anybody who does any kind of searching on a regular basis will find this a useful search engine. You have the ability to very quickly check re sults on the other search engines as well. 

"Right now, we have five different physical servers scattered throughout the country. They all interact with different search engines to bring results to the users," Simkovich said, noting, "The search engines will often have totally different perspectives on the keyword you use." 

SooHoo, of Hamilton, said she is working on a thesis on universal health care and noticed that searching for resources on Zuula enabled her to find additional re sults that she said were not produced by Google. 

"I thought it was really efficient because you could kind of go back and forth and see which (Web sites) came up on every search," SooHoo said. 

Meaning to "take off" in the African language of Nyamwezi, Zuula has grown steadily since the launch of zuula.com and attracts several hundred to nearly a thou sand visitors each day. 

Simkovich also has received feedback from visitors who claim to like the Web site's functionality and the ability to put the search engine tabs in the order of their searching preference. 

While the company is meeting its targeted projections for growth, Simkovich said they still need at least five to 10 times the amount of daily visitors in order to be in a position to discuss partnership opportunities with any of the major search engines. 
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Although forming partnerships is one of their long-term goals, Simkovich said the company is still "in the research and development phase as opposed to the revenue phase" and relies on its sister company for funding and manpower. 

Light Management Consulting was begun in 2002, has offices here and in Palo Alto, Calif., and provides consulting services worldwide for clients on setting prices for products and services. 

Zuula is staffed by eight full-time employees as well as several part-time workers and consultants. Full-time employees at Zuula and Light Management Consulting often spend their time handling tasks for both companies. 

In the next few months, Simko vich said he hopes to hire more employees and build upon the Web site by adding into the mix more search engines and possibly even the ability to search videos. 

Charles Knight, a consultant who helps businesses improve Web sites, had Zuula on his top 100 list for 2006, and likes what he called its user-friendly features. "You can use that drag and drop feature and it works so smoothly, which I think is one of the big things in their favor," he said. 

Knight has had an eye for the so-called alternative search engines such as Zuula. "I began keeping track of some of the ones I like," he said. "When you compare them to Google, they really are astounding in that they are so much more interesting." 

But it is a field that demands vigilance on the part of the search engine providers. "Most search engines don't tend to fold," Knight said. "They don't often go away, but they become stale. 

"Now it's gotten to the point where, essentially, every day I discover one that's new or getting ready to launch," Knight said, not ing, "each one of these alternatives is claiming to provide something new and different." 

Simkovich is aware of the chal lenge. "(Zuula.com) is under constant development. From day to day, you may see changes in the site," he said, adding, "This isn't the end game. This is really the start of a broader, more powerful tool that gives people more abilities." 

(This document is part of Zuula-search engine story for Students Corner in Chronicle Feb 2007 issue)
Original link: http://njo.stage.advance.net/business/ledger/index.ssf?/base/business-5/1171345941213500.xml&coll=1

